
 
The following is taken from the Advertisement Regulations 2007 
 
Description 3D. An advertisement— 
 
(a) announcing any local event of a religious, educational, cultural, political, social or recreational character, 
or 
 
(b) relating to any temporary matter in connection with an event or local activity of such a character, not 
being an event or activity promoted or carried on for commercial purposes. 
 
Conditions and Limitations 3D.— 
 
(1) No advertisement may exceed 0.6 square metre in area. 
 
(2) No advertisement may be displayed earlier than 28 days before the first day on which the event or activity 
is due to take place. 
 
(3) The advertisement shall be removed within 14 days after the end of the event or activity. 
 
(4) Illumination is not permitted. 
 
(5) No character or symbol on the advertisement may be more than 0.75 metre in height, or 0.3 metre in an 
area of special control. 
 
(6) No part of the advertisement may be more than 4.6 metres above ground level, or 3.6 metres in an area 
of special control. 
 
 
SCHEDULE 2 Regulation 2(1) 
 
THE STANDARD CONDITIONS 
 
1. No advertisement is to be displayed without the permission of the owner of the site or any other person 
with an interest in the site entitled to grant permission. 
 
2. No advertisement shall be sited or displayed so as to— 
(a) endanger persons using any highway, railway, waterway, dock, harbour or aerodrome (civil or military); 
(b) obscure, or hinder the ready interpretation of, any traffic sign, railway signal or aid to navigation by water 
or air; or 
(c) hinder the operation of any device used for the purpose of security or surveillance or for measuring the 
speed of any vehicle. 
 
3. Any advertisement displayed, and any site used for the display of advertisements, shall be maintained in 
a condition that does not impair the visual amenity of the site. 
 
4. Any structure or hoarding erected or used principally for the purpose of displaying advertisements shall 
be maintained in a condition that does not endanger the public. 
 
5. Where an advertisement is required under these Regulations to be removed, the site shall be left in a 
condition that does not endanger the public or impair visual amenity. 
 


